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pORTugal
A WOrld iN ONE COuNTry

lUís castro HenriqUes
Chairman & CEO of AICEP
Portuguese Trade and Investment Agency 
and Portugal Commissioner-General to 
Expo 2020 Dubai

Dubai. Portugal presents itself as a nation 
that once connected the world through the 
sea, sowing the seeds of globalisation, and 
remains to this day fully open to the world, 
to diversity, to each and every culture.

Through Portugal’s Pavilion and its 
dedicated Programme, we aim to showcase 
the very best our country has to offer from 
tourist destinations to culture, from science 
to entrepreneurship, from innovation to 
new technologies, not to mention fashion, 
jewellery, design and gastronomy. And, of 
course, the common thread tying it all 
together: talent.

Much like it was 500 years ago, Portuguese 
talent continues to be one of the country’s 
greatest competitive advantages, being 
recognised today by several multinational 
companies that choose to invest in Portugal. 
We want to continue to reinforce this 

image of Portuguese innovation and talent 
on a stage as relevant and international 
as a World Exposition, and especially 
within the scale of Expo 2020 Dubai. We 
are confident in the success of Portugal’s 
participation, which will surely bring a world 
of opportunities to the country.

We will offer grand moments of artistic 
programming to delight you in true 
Portuguese musicality, where there will 
be no shortage of Fado and the sound of 
the Portuguese guitar. We will also place 
a strong emphasis on the economic front, 
particularly through weeks of business 
programming in our Pavilion, featuring 
various sectors, product showcases and 
other events and exhibitions that will 
promote the best of what is done in 
Portugal. Did you know Portugal is one of 
the countries with the most know-how 
in renewable energy? And that we have 
several companies and products, namely 
food and textiles, that are fully committed 
to sustainable production? And did you 
know that the world’s oldest saddle 
horse is Portuguese? It is the Lusitano 
Thoroughbred, also known as “Puro-Sangue 
Lusitano”.

You will be able to discover these and 
other facets of Portugal in our Pavilion. 
In addition, there will be a store at your 
disposal, the Portugal Concept Store, 
with quality products from more than 40 
Portuguese companies. I am sure you will 
find something that will surprise you!

The Portugal Pavilion, located in the heart 
of the Sustainability District, features a 
terrace with privileged views over Jubilee 
Park, where Expo’s biggest shows will take 
centre stage. It will be our great pleasure to 
welcome and invite you to enjoy a beautiful 
sunset paired with some of the finest 
Portuguese appetizers and delicacies.

We look forward to your visit at the 
Portugal Pavilion!

e are all thrilled with the launch 
of Expo 2020 Dubai, which will 
be without a doubt one of the 
most memorable global events 
of the decade, and certainly the 
biggest one since the onset of 

the pandemic. This will also be an event that 
marks Portugal’s return to World Expos, 
following its last participation in Expo 2010 
Shanghai.

With 192 participating countries and more 
than 25 million expected visits, Expo 2020 
Dubai is the perfect showcase to promote 
Portugal’s image across borders. An image 
that portrays an innovative Portugal, a 
surprising Portugal, a country that is open 
to the world, with all its talent and diversity.

“Portugal – A World in One Country” 
naturally stands as the motto of the 
Portuguese participation in Expo 2020 

W
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emPloYment DistriBUtion, 
2020*: 
• Agriculture, forestry and fisheries 
   5.4%
• Industry, construction, energy and 
   water 24.8%
• Services 69.9%

international traDe: 
Between 2016 and 2020, exports 
and imports of goods and services 
recorded average annual growth 
rates of 0.4 and 2.5%, respectively. 
Due to the global pandemic, the 
balance of trade in goods and 
services, which was positive between 
2015 and 2019, registered a deficit 
of 3.6 billion Euros in 2020.

PoPUlation
10.3 million 
inhabitants, of 
whom 4.8 million 
are employed

cUrrencY
Euro

area
92,212 km2

caPital
Lisbon, with 2.85 
million inhabitants in 
the metropolitan area

pORTugal
ThE fACTS AT yOur fiNgErTipS

oFFicial name
Portuguese Republic

location
On the west coast of Europe, on the Iberian Peninsula. It borders Spain to the 
north and east, and the Atlantic Ocean to the west and south. It also covers 
the Autonomous Regions of the Azores and Madeira in the Atlantic Ocean.

oFFicial langUage
Portuguese is a language spoken by more than 260 million people.

state orDer
Democratic rule of law.  The sovereign bodies are the President of the 
Republic, the Assembly of the Republic, the Government and the Courts.

PresiDent
Marcelo Rebelo de Sousa, re-elected in January 2021

PoPUlation DensitY
111.6 inhabitants per km2 (as of 2020)

Foreign resiDents in PortUgal in 2020
661,607 people, made up of 250,263 Europeans (mainly from the UK, Romania, 
Ukraine, Italy, France, Spain and Moldova). 106,417 Africans, mainly from Cape 
Verde, Angola, Guinea-Bissau and Sao Tome and Principe. 203,699 Americans, 
mainly from Brazil. 100,551 Asians, mainly from China, India, and Nepal. 

rail
netWork

Approx
2,562 km

maritime 
connections

 Nine Main Ports

airPort
netWork

Covers Ten
Airports

roaD
inFrastrUctUre
Approx 17,874 km, 
of which 3,087 km

is Highway

DistriBUtion oF 
gva, 2020*: 
• Agriculture, forestry 
   and fisheries 2.3%
• Industry, construction, 
   energy and water 22.0%
• Services 75.8%

*source: INE - National Institute 
of Statistics Note: GVA - Gross 
Added Value
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Portugal’s expo 2020 message is that the country is…

WElCOmiNg, divErSE ANd 
iNNOvATivE

xpo 2020 Dubai is a wonderful 
opportunity to present to the 
world the modern, sustainable 
and innovative economy that 
is Portugal. It has the potential 
to boost trade relationships 

on a wider scale based on a modern 
understanding of sustainable collaboration.

If architecture could speak, the Portuguese 
pavilion at Expo 2020 Dubai would be a 
mighty and convincing lecture about what 
Portugal as a country stands for today, 
and what it is capable of in the future in 
terms of economic, social and cultural 
achievements.

The message is delivered by subtle design 
details in Portugal’s Expo pavilion. These 
are based on two core structural concept 
lines, namely the caravel as the connection 
with the World and its contribution to the 
strengthening of global relations between 
civilizations,” and the square, which stands 
as the epitome of meeting and sharing new 
knowledge and experience.

Given that this is Portugal’s presence at the 
first World Expo to be held in the Middle 
East, the concept makes a lot of sense. Both 
the Portuguese and Arabs were seafaring 
nations and traders in centuries past, and 
both the historical ships and the places of 
exchange – be it a town square, a bazaar 
or a souq – are very much present in both 
people’s history.

The Portuguese pavilion at Expo 2020 
will be, once again, a place of exchange 
to promote Portugal as a welcoming and 
open country with a modern, sustainable 
economy that acts as a bridge between 
cultures. It is a nation that maintains 
excellent relations with countries across 
the world, with a focus on diversity and 
hospitality, embracing people from all walks 
of life, whether they are tourists, students, 
professionals or investors.

Apart from the symbolism in the pavilion, 
Portugal primarily seeks to convey to the 
world the achievements it made recently in 
the fields of new technologies, renewable 

energies and energy efficiency. It highlights 
progress in sustainability, life sciences, culture 
and technology-based entrepreneurship, 
showcasing the country as a potential 
destination for investors in innovative 
sectors of the economy. 

With a background of notable historical 
achievements and a favourable geographical 
position with a globalised approach, 
Portugal also aims to promote its 
opportunities, regardless of whether people 
want to visit, invest, work and/or live in 
Portugal. 

By positioning itself as a country that 
cherishes diversity, cohesiveness and 
multiculturality, the message comes across 
that such an environment is an open place. 
This is essential for the development of 
new and innovative projects. 

To underline this narrative, visitors to the 
pavilion can interactively share real and 
multimedia experiences that appeal to the 
five senses – sight, sound, smell, taste, and 
touch – covering Portugal’s rich history but 
also its contemporary lifestyle, including 
music, art, language and food.

This explains the motto that Portugal has 
for its appearance at Expo 2020 Dubai, 
which reads ‘Portugal: A World in One 
Country’. It complements the overall 
theme of the Expo, ‘Connecting Minds, 

Creating the Future’, which is based on 
three essential components of today’s 
economic and social life, namely mobility, 
opportunity and sustainability. In those areas, 
Portugal has stood out for its potential and 
achievements in the past, particularly in 
the fields of sustainability planning, urban 
mobility, sustainable growth, adaptation 
to climate change and solid waste 
management, among others.

Portugal’s display at Expo 2020 Dubai 
further emphasises that the country 
has found an identity as a modern, 
contemporary and innovative nation in 
the context of the European Union. This 
has further helped to boost international 
trade and raised the profile of Portuguese 
companies, products and services to an 
extent that the label ‘Made in Portugal’ has 
met international recognition, underpinning 
the nation’s reputation as a high-quality 
manufacturing and design hub and 
potentially a destination for promising 
investments in diverse areas and a multitude 
of scenarios. 

Adding to that is a highly skilled pool of 
talent capable of meeting the challenges of 
the new industrial era in a digital world with 
a vision of the future.

the Portugal pavilion is open until 
march 31st, 2022. 

E
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t’s something never heard of 
before – and it’s making its debut 
in the exciting city of Dubai. The 
Portugal Concept Store is the 
new brand for the country’s 
handcrafted, sophisticated 

products, which launched on October 1 in 
the spotlight of Expo Dubai 2020. 

The heart of the Portugal Concept Store 
lives in the letter P of its logo, which stands 
for Premium, Prestige, Prime products 
associated with Portugal. These are products 
grown and harvested in the country, 
created by some of our finest designers and 
brought to life by skilled craftsmen.

This innovative brand showcases some of 
Portugal’s finest handmade products, all of 
which are true to the ethos of caring about 
the future. It’s in the UAE now and will soon 
be in other countries, creating an effective 
sales channel and ensuring its sustainability 

in the medium/long term, resulting in the 
loyalty of international customers to Made 
in Portugal products. 

The Portugal Concept Store features       
40 brands that represent 170 products. To 
tempt the taste buds there are olive oils, 
gourmet jams, canned fish with a pinch of 
ginger, garlic or oregano. Sustainability is 

front and centre in items crafted from cork. 
Indulge in classics of Portuguese perfumery 
or fragrance your space with diffusers that 
blend a sense of wellbeing with a distinctive 
aroma and decor for your home. 

Tiles are a bedrock of Portuguese 
architecture. You’ll see them in Portugal’s 
pavilion walls and you can buy them in 
store. They can be used as home décor 
pieces that celebrate some of our most 
renowned artists, and their designs inspire 
items such as wrapping paper for exquisite 
soaps.

The Portugal Concept Store brings to the 
heart of a luxurious destination, Dubai, 
masterpieces from our world-renowned 
designers. Exclusive pieces such as handbags 
or sumptuous soft furnishings are so much 
more than accessories or cushion covers. 
They are art made functional.
Now you have immersed yourself in our 
story, make your way to the Republic of 
Portugal Pavilion at the World Expo or 
browse online at 
www.portugalconceptstore.com. 

Write your name on page one of a new 
brand story by bringing a new concept into 
your life.

i

ThE pORTugal COnCEpT STORE:
WhErE CrAfTSmANShip ANd SOphiSTiCATiON mEET
the country’s new brand has premium and prestige 
products at its heart

the Pavilion of Portugal at Expo 2020 and, 
of course, the restaurant there.

The man behind the menu is Chef Chakall. 
Luso-Argentinian, he’s the fourth generation 
of cooks in his family. The fact that he speaks 
seven languages, including Arabic, makes him 
a natural global ambassador for Portugal.

He’s a citizen of the world who likes to 
bring cultures, friends and uncomplicated 
food together at the table. He’s a son of five 
cultures (as far as he knows!) with parents 
coming from Galician, Swiss-German, 
Basque-French, Italian and indigenous origins 
from northern Argentina. Chef Chakall is a 
Portuguese citizen by choice and, as he says, 
out of love.

“We will provide an authentic experience 
of Portuguese cuisine, traditional dishes 

from all around the country,” says Chef 
Chakall.

“Portugal is a small country with a vast 
mix of flavours, a country that has been a 
pioneer in bringing spices from all around 
the world throughout history. 

“It’s a cuisine based on the finest produce 
and beverages you can find today.”

Chef Chakall’s love for the country is 
apparent in the dishes on offer at the 
Portuguese Pavilion restaurant. Whether 
you stop by mid-morning for coffee and the 
iconic pastéis de nata – a silky egg custard 
tart dusted with aromatic cinnamon – or 
for a leisurely lunch, you’ll find the welcome 
is warm and the dishes delicious.

icture the scene: you take a 
seat at a bustling café in the 
sunshine. You admire the 
intricate mosaic patterns of the 
Calçada Portuguesa pavements 
you’ve strolled along, with 

the backdrop of stunning Portuguese 
architecture.

Next you consider the dishes and drinks 
your taste buds are tempted by. It’s through 
their carefully chosen ingredients that you 
can feel and understand the gastronomic 
culture of Portugal and appreciate the 
hospitality that its people cherish and offer 
so warmly and so freely.

This essence of the nation has served as 
the inspiration for the creation of a menu 
that ‘breathes’ Portuguese traditions at the 
table. It’s a welcome card for people visiting 

p

For the restaurant of the Portugal Pavilion, chef chakall has created dishes that 
all share the magic ingredient of his love for the country

A TASTE Of A NATiON

Credits: @byartur
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ccording to the European 
Commission Economic 
Forecast Spring 2021, 
Portugal’s economy was set 
to grow from the second 
quarter of 2021 as measures 

to contain the Covid-19 pandemic were 
gradually relaxed. GDP is projected 
to reach its pre-pandemic level in 
mid-2022, helped by the expected 
deployment of the Recovery and 
Resilience Facility (RRF). 

Despite the worldwide pandemic 
effects, Portuguese public finances are 
set to gradually improve in 2021 and 
2022, driven by the expected economic 
recovery and wind down of fiscal 
support measures.

With the gradual relaxation of mobility 
restrictions, the economy was expected 
to rebound in the second quarter of 
2021 and accelerate further in the 
third quarter. In full-year terms, GDP is 
projected to grow by 3.9% in 2021 and 
5.1% in 2022. 

After the economic contraction of 7.6% 
in 2020, current projections suggest 
GDP should reach its pre-pandemic 
level in mid-2022. The forecast factors in 
strong growth in investment, helped by 
the deployment of the RRF.

The recovery in tourism is assumed to 
gain speed in the third quarter of 2021 
but the sector is not expected to have 

fully reached its pre-pandemic level by the 
end of the forecast period.

Both exports and imports are projected 
to rise at high rates over the forecast 
period mainly due to base effects from 
the travel industry. Therefore, the external 
sector is set to have a positive contribution 
to GDP growth in 2021 and 2022. The 
current-account balance is also projected to 
improve but remain slightly negative as the 
net inflow of travel receipts is expected to 
remain below its pre-pandemic level.

The Portuguese economy is characterised 
by a high weight of the services sector, 
which corresponded to 75.8% of GVA and 
employed 69.9% of the active population 
in 2020. Agriculture, forestry and fisheries 
represented 2.3% of GVA and 5.4% 
employment, while industry, construction, 
energy and water accounted for 22% of 
GVA and 24.8% of employment.

In the past decade there was a significant 
change in the pattern of specialisation of 
the manufacturing industry, moving away 
from dependence on traditional industrial 
activities to a situation in which new sectors, 
of greater technological incorporation, 
have gained weight and a dynamic of 
growth. Stand-outs are the automotive and 
components sector, electronics, energy, the 
pharmaceutical sector and the industries 
related to the new information and 
communication technologies.

* sources: global Peace index 2020 (institute for economics & Peace | 163 countries); the World Bank 
(Worldwide governance indicators | 214 countries); climate change Performing index 2021 (ccPi 
2021 | 61 countries); connect4climate (World Bank group).

With its strategic 
location and wealth of 
talent, this sophisticated 
nation has an abundance 
of attractive qualities

ThE 
ECONOmy
AT A 
glANCE

pORTugal
yOur idEAl BuSiNESS pArTNEr

A

p
SAFEST COUNTRY IN THE WORLD
Global Peace Index 2021, Institute for Economics and 
Peace, 163 countries

#4

UNIVERSITY EDUCATION
IMD World Talent Report 2020, 63 countries#14

POLITICAL STABILITY AND ABSENCE OF 
VIOLENCE/TERRORISM 2019
The World Bank, exc. Micro-States, 214 countries

#7

HIGHEST RATE OF ENGINEERING 
GRADUATES IN EU
OECD 2018

#3

LANGUAGE SKILLS 
IMD World Talent Report 2020, 63 countries#7

DIGITALISATION INDEX
EIB Digitalisation index, 2020, EU28#8

ENGLISH PROFICIENCY INDEX
Very High Proficiency EF, 2020#7

DIGITAL PUBLIC SERVICES
Digital Economy and Society Index, 2019, EU28#9

MANAGEMENT EDUCATION
IMD World Talent Report 2020, 63 countries#12

BEST EXPAT DESTINATION WORLDWIDE 
(#3 BEST QUALITY OF LIFE)
Expat Insider, Internations, 2021

#5

ortugal is a welcoming and 
multicultural country with an open 
economy, where culture and tradition 
co-exist with design, innovation, 
technology, and R&D. 

Its strategic location, at the crossroads between 
the European, African and American continents, 
as well as its status as a European Union and 
Eurozone member state, make Portugal the ideal 
partner for your business.

Top international rankings* consider Portugal to 
be the fourth safest country in the world and 
the seventh most politically and socially stable, as 
well as one of the countries that invests the most 
in renewable energy sources and on policies to 
combat climate change. 

Portugal’s excellent infrastructure, 
telecommunications and quality of life attract 
visitors and companies from all over the world. 
It has a very high penetration rate for mobile 
broadband connections and an extensive fibre 
optics network. It is ranked second for ultrafast 
broadband take-up, two-and-a-half times higher 
than the EU average. All these factors provide 
an excellent technological framework for digital 
businesses.

With almost nine centuries of history, Portugal is 
an innovative, sophisticated and forward-looking 
country where sustainability is a priority and an 
industry concern.

It is a competitive and attractive nation, with the 
third highest rate of engineers in the EU, a high 
English proficiency level (ranking seventh in the 
English Proficiency Index 2020), and has one of the 
highest levels of peace and stability (ranking third 
in Global Peace Index 2020 and seventh in Political 
Stability). All of this makes Portugal the fifth Best 
Expat Destination Worldwide and third in terms 
of quality of life (according to Expat Insider 2021).

Its location and transport infrastructures ensure 
full and easy integration in the European market 
for companies from many countries, as Portugal 
is the nearest European country to the US and 
Canada and has the same time zone as the 
UK and Ireland. It is also a gateway to other 
Portuguese speaking countries around the world.

Portugal sees a growth in gDP as the country gradually recovers from the pandemic 
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Portugal and the United arab emirates have been 
working on developing their economic relations 
over the past decade with great success

TrAdE rElATiONS 
BETWEEN pOrTugAl 
ANd ThE uAE ArE ON A 
prOmiSiNg grOWTh pATh

ortugal and the Arab World have 
more in common than is generally 
understood, and this is why there 
are few cultural or trade barriers 
between the two worlds. 

A large part of Portugal lived under Islamic 
rule for more than 500 years from the 
early 8th century, which is reflected greatly 
in Portugal’s cultural history, language and 
architecture. In turn, the Portuguese ruled 
parts of the Arabian Gulf including Bahrain, 
the Omani and Iranian coast around Hormuz 
and the eastern part of what is today the 
UAE in the 15th and 16th centuries, also 
leaving their mark in terms of passing on their 
mercantile expertise.

Fast forward to the 21st century, and relations 
between Portugal and the UAE are now 
driven by a mutual interest in developing 
economic relations, namely the exchange 
of goods and services and fostering of 
investments.

Bilateral trade has been increasing gradually in 
the past, reaching a total value of nearly €497 
million last year. More than 1,000 Portuguese 
companies are shipping mainly vehicles, 
furniture, footwear, clothing and construction 
materials, including marble, into the UAE. The 
UAE’s non-oil exports to Portugal mostly 
comprise ethylene polymers in primary forms 
and other processed materials.

The Portuguese Trade and Investment Agency, 
AICEP, has been promoting Portuguese firms 
in the UAE since 2012 in order to facilitate 
investment projects there. This has culminated 
in the establishment so far of 34 companies 
with Portuguese capital in the UAE, the vast 
majority of a total of around 50 Portuguese 
companies active in the entire GCC.

Most of these companies are operating in the 
sectors of information and communication 
technology, architecture and interior design, 
construction and consulting. There is also a 
presence in transportation, warehousing and 
scientific and technical fields, as well as in retail. 
Emirati investments in Portugal are mainly 
focused on petroleum industries and power 
generation.

According to AICEP, since 2012, economic 
relations between Portugal and the UAE have 
been growing to a sustainable level as a result 
of the agency’s efforts to pave the way for 
Portuguese companies to set up businesses 
in one of the Gulf region’s economic 
powerhouses.

The annual participation of high-level 
Portuguese company delegations to the main 
fairs and exhibitions in the UAE, particularly 
Dubai, and the co-operation with the UAE 
government and its economic agencies have 
been an additional driver for bolstering 
business dynamics for the Portuguese private 
sector. 

There are also academic co-operations 
between universities and co-operations 
on renewable energies, infrastructure, 
communication and tourism. Covid-19, 
naturally, affected the pace of the economic 
exchange, but only to a small extent and most 
stakeholders believe things will soon be back 
on track.

Portuguese companies active in the UAE 
are, among others, construction firm Casais, 
interior design companies Truva Group and 
Multilem, software firm Outsystems, retailer 
PLM Plural, apparel firm Sacentro, telecom 
specialist Timwe Tech and IT company Vision 
Box. In addition, Portuguese companies 
awarded franchises to the UAE and the Gulf 
region include women’s accessories brand 
Parfois, fashion brand Salsa Jeans and clothing 
and accessories brand Zippy Kids.

In turn, Portugal is seeking Emirati investments 
in several sectors, including real estate, 
tourism, renewable energy, health and 
environmental industries. To facilitate this, 
Portugal has set up local business councils in 
Dubai and Sharjah.

Currently, there are more than 6,000 
Portuguese nationals living and working in the 
UAE, most of them in the two biggest cities 
Abu Dhabi and Dubai, according to embassy 
figures. Before the pandemic, the number of 
Portuguese tourists to the UAE had seen 
double-digit annual increases after Emirates 
airline launched a daily flight from Lisbon to 
Dubai in July 2012 and added a second daily 
flight in 2015 due to high demand.

The outlook for bilateral trade relations 
between Portugal and the UAE is widely 
positive, given the warm relationship the 
countries have developed. Portugal continues 
to see the UAE as an economic gateway for 
products and services into the Middle East, 
while UAE importers cherish Portuguese 
products for their high-quality, environmentally 
friendly and well-designed features. These 
attributes fit into the premium lifestyle of the 
UAE’s cosmopolitan consumers and the high 
expectations of business partners alike.

p
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HOME & DESIGN

and at the heart of the Portuguese home and 
design sector is an attractive combination of 
heritage and innovation

ortuguese products for the 
home are distinguished by their 
sense of tradition married with 
innovation, exclusivity and – of 
course – quality.

A combination of raw materials and artistic 
know-how gives a competitive advantage 
in everything from furniture to ceramics, 
cutlery to lighting, as well as a wealth of 
textiles. This underpins the recognition 
Portuguese home goods have in the 
international market.

With a clear customer focus and a strong 
commitment to customisation, Portuguese 
lifestyle products are sold in more than 
150 countries, winning over even the most 
demanding of customers. 

This Portuguese lifestyle cluster is known 
for its ability to innovate, create trends 
and, above all else, for the confidence its 
heritage in terms of know-how inspires in 
the international market. 

Also noteworthy are its strong operating 
efficiency and ability to quickly produce 
small series, which are seen as competitive 
advantages within the industry.

Involving a significant set of so-called 
traditional sectors, this cluster has gradually 
been integrated into the creative industries. 
Aspects such as branding and aesthetics 
have increased in value, while companies 
seek to respond to changing consumer 
preferences and new market trends.

Quality and design also characterise 
Portuguese building materials, with an 
integrated offer that complements lifestyle 
products and creates high added-value 
solutions for the international market. 

Noble and natural raw materials such 
as cork, wood, clay and stone set 
themselves apart for their quality, versatility, 
technological innovation and sustainability.
The products of this cluster are found 
in emblematic buildings and monuments 

worldwide. They offer a diversified range, 
ensure high performance and quality design, 
adding sophistication to even the most 
daring works of modern architecture.

This cluster is characterised by its interest 
in export trade, its highly qualified and 
talented workers, its dynamism, and its 
diverse range of competitive advantages, 
ensuring its success in the international 
market.

Mostly made up of small and medium-
sized family-owned companies, it invests 
in innovation and technology, following 
new trends, namely in terms of digital 
transformation and electronic commerce.

With Portuguese lifestyle products, it’s 
possible to build the future in perfect 
harmony with the legacies of the past.

For more information log on to
https://www.portugalnaturally.pt/en

p

hOmE iS WhErE 
ThE hEArT iS
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AN AppETiTE
fOr SuCCESS

Wine, olive oil, pastries, fruit, canned fish and 
preserved tomatoes are some of the most 
exported Portuguese products. These are 
distributed to numerous foreign markets, 
including Spain, France, Brazil, the UK, the 
Netherlands and Italy. Globally, the sector 
exports to 190 countries. 

The Portuguese agri-food sector consists 
of a set of different activities related to 
the production and transformation of 
raw materials into food or beverages. 
More specifically, these are agriculture, 
fisheries, manufacturing industries (food and 
beverages) and extractive industries (salt).

The main trends that will mark the future of 
the agri-food sector worldwide are directly 
linked to product quality and environmental 
concerns. The search for new, unique 
and innovative products demonstrates a 
commitment to consumers. 

This commitment has also driven the 
evolution of the sector and Portuguese 
companies. It’s exemplified by sustainability; 
looking for greener products; sensory 
adventure; dishes without sacrifices; light 
snacks; ready-to-eat but premium meals; 
longevity with quality; and diversity in 
distribution.

Of course, taste is an 
extremely important aspect 
of the pleasure of eating. 
After all, a positive experience 
of consuming a product 
encourages the customer 
to buy it again. After taste, 
it’s essential to emphasise 
the origin, production 
control and traceability of 
goods. Increasingly today, 
consumers want to know and 
understand what they are 
eating.

As well as on a personal 
consumer level, approval from 
industry bodies is important. 
The Portuguese agri-food 
sector has had the quality and 
authenticity of its produce 
confirmed by receiving 
multiple international awards 
for its forward-thinking and 
modern adaptation to global 
markets.
 
In short, the country’s agri-
food sector is relishing the 
taste of success.

he Portuguese agri-food sector 
is today one of the most 
innovative in the country’s 
economy. The nation is a 
producer of healthy food, which 
is appreciated by an increasing 

number of consumers all over the world.

With a strong reputation in foreign markets, 
the industry is recognised for the quality 
and innovation of its goods. It’s distinguished 
by its excellent production capacity, which is 
based on a range of modern technologies. 
It has improved its food safety systems, 
evidence of which can be seen in the 
growing confidence of new consumers and 
new markets.

T

With the 
Portuguese 
agri-food sector 
exporting to 190 
countries, more 
and more people 
across the globe 
have its products 
on their plates 

A heAlthy mArket to enter

This sector is an excellent gateway to 
Europe for foreign operators, and is highly 
competitive in terms of quality, productivity, 
qualified personnel and R&D. Most 
pharmaceutical firms employ innovative 
technology, demonstrating flexibility and 
a capacity to adapt to the varying needs 
of global partners. The sector meets the 
best drug manufacturing practices required 
worldwide.

In the medical devices and medical hospital 
equipment sector, competitive advantages 
include high capacity, quality, productivity, 
qualified personnel and R&D. 

The vast and diversified range of products 
and services is a result of the skill and 
technologies in several areas: polymers, 
bio and nanomaterials, metals and alloys, 
fibres and textiles, glass and electronics. 
This expertise is also present in diagnosis, 
support to clinical and therapeutic 
divisions and intervention and information 
technologies.

Medical tourism is a potential vector of 
competitiveness and one of the main areas 
of the cluster. Portugal offers high-quality 
healthcare services and an attractive 
location for long stays in rehabilitation 
and recovery. The Health Cluster Portugal 
(HCP) created two platforms to promote 
Portuguese Medical Tourism: Medical 
Tourism in Portugal and the Portugal Health 
Passport.

In short, this sector exemplifies quality, 
talent, safety, modernity, innovation 
and competitiveness – all key factors 
when investing in Portugal. Contracting 
R&D services, conducting clinical trials, 
pharmaceutical production and setting 
up shared services centres are areas of 
opportunity for investment.

The country also has the potential to be a 
technological hub for e-health companies, 
providing advanced technology, highly 
qualified staff and growing investment in 
innovation.

he health sector in Portugal is 
characterised by its excellence 
and rapid development, having 
evolved significantly in the past 
two decades. It has an annual 
turnover of around €30 billion 

and a gross added value (GVA) of 
€9 billion.

Highly competitive markets such as 
Germany, the UK, the US, Spain, France 
and Ireland are the main customers for 
Portuguese healthcare products.

The pharmaceutical industry represents 
the largest share of the healthcare sector’s 
turnover and is highly competitive. 
Integrated with the European medicine 
system and recognised by the EMA 
(European Medicines Agency) and the FDA 
(Food and Drug Administration), it’s 31st in 
the global ranking of exporting companies 
worldwide and exports to around 150 
markets.

T

High-quality services in a dynamic environment mean the prognosis for 
the health and leisure sector is glowing 

SUSTAINABLE FOOD INDUSTRYHEALTH & LEISURE
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FASHION & JEWELLERY

AlWAyS
lOOkiNg 
TO ThE 
fuTurE 

a commitment to research 
and design helps the fashion 

and jewellery sector to 
flourish

mAkiNg ThE righT CONNECTiONS
IT & INNOVATION START-UPS

All of the above illustrate why Portugal 
has positioned itself as the European 
headquarters of entrepreneurship this 
year. The Europe Startup Nations Alliance 
(ESNA) is a permanent structure for the 
area of entrepreneurship, with the support 
of the European Commission, and will be 
linked to the development of start-ups.

With more projects, more talent and more 
companies, Portugal also stands out at a 
scientific level. It was one of the countries 
chosen by the EU to install one of the 
eight new European supercomputers to 
support scientific research, which should 
be operational in 2022. The supercomputer 
will provide researchers and industry with 
access to more and improved processing 
power for projects in areas such as 
medicine and artificial intelligence.

Also of note is the recent inauguration of 
the submarine optical cable EllaLink, which 
connects Sines, in Portugal, to Brazil. It will 
be essential for the digital interconnection 

Portuguese jewellery is known for its 
exceptional quality and responsiveness 
to demand. It has a centuries-old history 
but is increasingly known for its ability to 
successfully blend tradition with modernity. 

The sector is on a trajectory of growth and 
international projection. Portugal is the 38th 
largest jewellery exporter in the world, with 
its creations in 68 countries.
It’s common to see filigree, an ancestral 
Portuguese technique, in the pieces of new 
designers who integrate it to perfection. 

Portugal is increasingly seen as a producer 
country of excellence, tailored for bespoke, 
customised and small series production 
that values 
craftsmanship, 
exclusivity 
and premium 
quality. 

of the continents, providing a capacity of 
100 Tb of data transmission and connection 
to six data centres.

Internet access in Portugal is one of the 
fastest in the world, with the greatest 
strength in fixed service. Using the world 
ranking of Speedtest, the country is placed 
22nd out of 176 that were evaluated.

In the health area, Portugal is developing 
prototypes and projects with innovative 
solutions for Digital Health. Large IT 
companies are committed to testing and 
supporting these innovations, such as 
Glintt, Microsoft, Altice, Critical, Capgemini 
Engineering and Vodafone.

Portuguese ICT companies have a unique 
opportunity to position themselves at the 
forefront of this new development cycle. 
Portugal is not only a market open to 
innovation but also the best gateway to ICT 
companies in Portuguese-speaking nations.

ortugal today has one of the 
most vibrant entrepreneurship 
ecosystems in Europe and one 
of the most open policies for 
international investment. It has 
specific policies, regulations and 

incentives designed to support start-ups 
and small, medium, and large companies 
(SMEs).

The ecosystem of Portuguese technological 
start-ups reflects the growth of this 
market in recent years. Portugal already 
has unicorns such as Farfetch, Outsystems, 
Talkdesk, Feedzai and, more recently, 
Remote. Portuguese DNA, and many other 
scale-ups, are approaching this same goal, 
such as Unbable and Veniam.

Large companies are interested in 
investing in technological start-ups, which 
allows them to create conditions for the 
development of research and technological 
development projects.

n the Portuguese fashion 
industry, tradition allies to 
innovation and knowledge 
passes from generation 
to generation. The cluster 
is characterised by family-

based SMEs, which are geographically 
concentrated in the north of the country. 

The industry is made up of a number of 
sectors with different dimensions and stages 
of promotion and internationalisation, 
but they are all important: footwear and 
components; the tanneries; leatherwork 
and leather goods; goldsmithery, jewellery, 
jewellery and watches; other fashion 
accessories; perfumery and cosmetics; 
non-manufactured textiles; and apparel and 
accessories.

With a solid commitment to research and 
development as well as design, companies 
in the fashion industry have an integrated 
offering and an international business 
culture. Customer-oriented, they focus on 
differentiation, customisation, adding higher 
value and more flexible services. They 
incorporate modern technologies into 
design, production and quality control.

p
i

Portugal has the ecosystem and policies that place it at the heart of 
21st century entrepreneurship

Constant research and innovation have 
led to the development of new products, 
enabling the growth of technical and 
functional textiles.

Spain, France and Germany are the main 
export markets of the fashion cluster out 
of around 190 external export markets, 
representing 52% of the export volume in 
2020.

The Made in Portugal brand is a forward-
looking industry, internationally recognised 
for the quality and innovation of its 
products and the excellence of its services.

Sustainability and environmental and 
social responsibility are the watchwords 
in this cluster. It uses new materials as well 
as environmentally friendly production 
methods and processes. 

The industry has a commitment to 
digital transformation, whether that be in 
streamlining sourcing and production, or 
establishing e-commerce sites that link 
brands to a global marketplace.



20 

CULTURAL & CREATIVE INDUSTRIES

Portuguese talent stands out for its 
ability to inspire the creation

of great works

differentiating factor. The combination of 
design, technique and tradition emphasises 
the competitiveness of Portuguese work on 
the international market.

Portugal attracts high-quality productions 
from the world of cinema, audio visual 
and media. These sectors are extremely 
competitive, due to the potential to 
reproduce and sell products on a grand 
scale. The country is a destination of choice 
for cinematographic production, attracting 
international producers and co-producers.

In the world of publishing, Portuguese 
works and authors – who are an expression 
of Portuguese culture and Portuguese-
speaking cultures – enjoy international 
recognition. The country is also known for 
its major literary festivals, which cater to a 
wide range of audiences.

In addition to the application of new 
technologies to heritage, conservation and 
restoration, cultural mediation and artistic 
interventions in cultural heritage also reflect 
the potential of this sector.

The cultural and creative industries are 
characterised by their ability to monetise 
opportunities with integrity. They’re also 
distinguished by the historical research 
that has already been undertaken, and by 
an intuitive knowledge of the reality of the 
nation’s heritages and territories. 

he Portuguese cultural and 
creative industries are as diverse 
as they are fascinating. There’s 
an abundance of talent in the 
performing arts, visual arts, arts 
and crafts, design, cinema, audio-

visual and multimedia sectors. Editorial, 
booksellers and cultural heritage boast 
many experts in their fields. 

These industries stand out for their ability 
to inspire the creation of great works. They 
enjoy interconnection with other sectors 
and are known for their innovation and 
design, quality and versatility. Their cultural 
heritage combined with modern-day 
expertise promotes the country’s image. 

A number of Portuguese writers and 
musicians have been awarded Nobel, 
Grammy and Pentawards prizes. Painters, 
sculptors and designers from the world of 
visual arts exhibit in the most prestigious 
international galleries. Festivals and shows 
produced in Portugal attract thousands of 
people from all over the world.

In the arts and crafts sector, activities such 
as weaving, fashion, sculpture in wood and 
stone, ceramics, basketry, furniture and 
jewellery are found throughout Portugal 
in the creation of handcrafted pieces. Their 
quality and design draws the attention of 
visitors and tourists.

Design in particular stands out as a 

T

igNiTiNg ThAT
CrEATivE 
S p A r k
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A renewAble ApproAch

ortugal’s competitiveness in the area of renewable 
energies is illustrated by two figures – it currently 
represents around 1.6% of Portuguese GDP, having 
generated more than 45,000 jobs in recent years.

The country’s strategic geographic location benefits 
the growth of all renewable energies, creating opportunities and 
competitive advantages for exporting goods and services in this 
sector.

Portugal itself and Portuguese companies have expert knowledge 
and experience in this business, which increases the sector’s 
reputation and international recognition.

The Portuguese Government also has a strong commitment 
to the renewable energies sector and it acknowledges that 
the National Strategy for Green Hydrogen is vital. This policy 
promotes the progressive inclusion of hydrogen in various sectors 
of the economy, allowing for the transition to a decarbonised 
economy. The aim is to create a green hydrogen export hub for 
Europe, and is an essential aspect of the growth of the sector’s 
internationalisation.

Portugal – along with the European Union and most of the rest of 

the world – is committed to achieving carbon neutrality in 2050. 
Therefore the country’s renewable industry development strategy 
involves the achievement of this objective.

The growing commitment to sectors that directly contribute 
to environmental sustainability – such as renewable energies – 
together with the creation of favourable regulatory frameworks, will 
create a structure that will attract investment. In turn, this will lead 
to national added value for exports.

As one of the European countries with the largest incorporation of 
variable renewable energy in consumption, Portugal has extensive 
expertise and experience in the renewable electricity sector.

This capacity places the country in a strong, strategic position. 
It values greatly the talented people who work in the sector, 
transforming it into an important know-how export hub.

The renewable electricity sector has been identified as one of the 
fundamental instruments for the economic recovery of Portugal 
and the rest of Europe post the pandemic. It should foster a 
competitive, fair and low-carbon economy. The use of renewable 
energies in the electricity production mix plays a crucial role in the 
decarbonisation of the economy.

p

With expert knowledge and a commitment to sustainability, 
Portugal is perfectly positioned to promote green energy

ThE pErfECT 
dESTiNATiON
taste, explore and be 
inspired by the delights 
of the Portuguese 
tourism sector

TOURISMENERGY & ENVIRONMENT

ith its mild climate, 3,000 
hours of glorious sunshine 
every year and 850 
kilometres of splendid 
beaches lapped by the 
stunning Atlantic Ocean, 

Portugal is the perfect holiday destination 
all year round.

This is a country that has the oldest 
borders in Europe, with an exceptional 
range of different landscapes just a short 
distance away, plus a host of leisure 
activities. It has a distinctive cultural 
heritage, where tradition and modernity 
blend in perfect harmony. Its superb 
cuisine, fine wines and hospitable people 
make this a tourist paradise of the 
highest quality.

Situated in the extreme south-west of 
Europe, just a few hours from any of 
the European capitals, Portugal attracts 
visitors from all over the world. Here are 
just a few reasons why…

it’s time to taste: Discover the country 
through its flavours, food and wine. 
The freshest fish on the Atlantic, the 
Mediterranean diet, simple and refined, in 
which bread, olive oil and aromatic herbs 
have an important place at the table.

it’s time to walk: Forget the compass 
and GPS, discover the nature trails, 
explore the riverside walkways, stopping 
to cool off on the river beaches, or the 
old footpaths between villages.

it’s time to reach: Return to the small 
towns and villages of the inland territory, 
visit the stone villages and settlements 
with castles that protected the borders 
for centuries. 

it’s time to inspire: Wander the old 
quarters of cities such as Lisbon or Porto, 
or go down to the river to feel the 
breeze at the end of the afternoon, when 
the sun sets towards the Atlantic Ocean.

it’s time to surf: Feel the waves and let 
yourself be inspired by the wide horizon 
and extensive coastline. Go for a walk, go 
diving, surfing or body boarding and take 
a tour along the Atlantic Coast on one of 
the many sandy beaches.

it’s time to be.
it’s time to visit Portugal
https://www.visitportugal.com/en

W
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Lisboa
Edifício Myriad Crystal Center
Cais das Naus, Lote 2.15.02
1990-173 Lisboa
Portugal 

Dubai
Azinor Worldwide DMCC
Fortune Tower Plot Nr. C1
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PO BOX: 392808
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We produce a superior quality olive oil, from a traditional olive grove in sustainable 
agriculture mode.
 
Divai Selection Extra Virgin Olive Oil is 100% mechanically extracted and comes 
from a rigorous selection of the best fruit from our ancestral olive trees, the 
oldest of which are thousands of years old and the most recent are centenary.

Here we produce the best olive oil in the world. 

Our Olive Oil breathes Alentejo.
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Lisbon-based artist is using the 
waste he finds on the streets to 
deliver a very valuable message.
Artur Bordalo, or Bordalo II to 
use his artist name, transforms 
everyday trash into stunning 

animal sculptures and collages. These pieces 
of art serve as a visual warning against 
environmental pollution, over consumption 
and subsequently the endangerment of 
animal species.

He has created many of his works on 
the capital’s streets and building walls. He 
transforms items such as scrap metal, old 
tyres, plastic, cans and discarded appliances 
into artistic creations depicting a variety 
of mostly endangered species, including 
penguins, bears, foxes, elephants, felines and 
sea creatures.

One of his latest pieces was the 
construction from trash of the Magellanic 
Penguin. This bird was discovered by 
Portuguese explorer Ferdinand Magellan 
on his epic circumnavigation of the globe 
in the early 16th century. Today the species 
is threatened by extinction and Bordalo 
II’s artwork has been chosen to represent 
Portugal’s commitment to the UN 
Sustainable Development Goals at Expo 
2020 Dubai.

By creating his work from materials at the 
end of their life cycle, the artist is sending a 
strong message against over consumerism 
and pollution. Placing his artwork in public 
spaces is a smart way to get his point 
across. 

Bordalo II says the Covid-19-induced 
lockdowns of the past 18 months or so 
have given people more time to reflect on 
the impact of their lifestyles.

“Perhaps the lockdown gave us all time to 
catch up with what is happening to our 
planet and now the world’s population is 
more and better informed and aware of 
their consumerist habits and pollution,” he 
says.

Even if living patterns might have changed, 
Bordalo II continues to receive a great 
deal of feedback on his art from all over 
the world, especially through social media 
channels.

Portugal has recently been focusing on 
environmentally friendly and sustainable 
policies including waste reduction, recycling 
and clean energy. Does Bordalo II consider 

A

the country has been a pioneer in this field?
”I have been surprised that many entities 
in the last year really changed their habits 
and became more careful with waste 
production,” he says.

“I am not sure if we are pioneers in this 
matter but it’s true that there’s an almost 
national feeling that this is an extremely 
urgent and important matter. 

through his work, artist Bordalo ii reminds people 
of how precious our planet is

“ Children are being 
taught more about 
ecology in school, 

so for sure the next 
generations will have 
sustainable notions in 
their way of being ”

ThE ArT Of 
CONvErSATiON

Credits: ©Arlindo Camacho for Atelier Joana Vasconcelos

E
ntering 
Portuguese 
artist Joana 
Vasconcelos’ 
studio is a 
privileged 

insight into her world and 
vision. This is the place 
where all her creations 
begin, first as an original 
idea in her head, then 
as a drawing, before 
they proceed into the 
workshop and the hands 
of the skilled artisans 
who work with her on a 
regular basis. 

“The contemporary art 
world got used to the 
idea of one tormented 
individual, working alone 
in an attic, struggling to 
make him or herself 
comprehended by the 
world, but my take on 
the artistic endeavours is 
quite different,” says Joana.

“My model of work is 
more in tune with the 
large studios of the old 
painters, such as Rubens.”

Joana tries to source the 
materials she uses – such 
as Portuguese tiles and 
embroideries – locally, as 
sustainability is important 
to her. 

“I am concerned about 
the planet we are leaving 
to our children, and I 
question the way we use 
the planet’s resources and our consumption 
lifestyle through many of my pieces,” she says.

“I believe the artist has a role to play in 
broadening perspectives and questioning 
the world.” 

This belief led to the creation of the Joana 
Vasconcelos’ Foundation, which has been 
granting scholarships to art students, 
collaborating with other institutions and 
supporting social causes since 2012. Joana’s 
scale is global yet local and this explains the 

allure of her art; deeply 
rooted in the Portuguese 
culture, its authenticity 
reverberates on an 
international level. 

Both her sculptures and 
drawings are vivacious, 
colourful and generous 
and appeal to a wide 
audience, from all walks of 
life and ages. 

The visual artist’s work 
can be seen at the 
Yorkshire Sculpture 
Park in the UK, at the 
exhibition Beyond, until 
9 January. Her Valkyrie 
Mumbet is on display at 
the recently reopened 
MassArt Art Museum in 
Boston. 

For 2022 she is preparing 
a Tree of Life for a public 
monument in the vicinity 
of Paris, Vincennes’ Sainte-
Chapelle, in the context 
of the crossover season 
between Portugal and 
France. 

Also next year, she will 
oversee the construction 
of the most ambitious 
project to come out 
of her studio to date: a 
huge Wedding Cake for 
Waddesdon Manor, in 
England, commissioned by 
Lord Jacob Rothschild. 

Joana describes 
the romanticism of 

the project: “Somewhere in between 
architecture and patisserie, it’s a 12-metre-
high building with four tiers, for people to 
walk through and up. But, above all, it’s a 
temple to love.”

ArT ON A glOBAl SCAlE
Joana vasconcelos’ work is deeply rooted in Portuguese 

culture but speaks to an international audience

ARTSARTS
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The Portuguese Business Council Kuwait 
(PBCK) expects to increase the trade volume 
between Portugal and Kuwait. Its mission is to 
encourage and develop business opportunities 
by introducing Portuguese companies, their 
goods and services in the Kuwait market and 
promoting trade relations between Portuguese 
companies and businessmen in Kuwait.
In turn, the PBCK gives counselling to Kuwaiti 
companies on the different aspects of investing 
and doing business in Portugal. It also facilitates 
the meeting of potential importers, distributors, 
suppliers or other business contacts in Portugal.

Portugal can offer an excellent route to a 
presence in the European Union market for 
Kuwaiti companies.
We plan to establish cultural relations between 
the countries, by carrying out activities with 
a view to enhancing mutual understanding 
among the Portuguese and Kuwaiti people.
In our short existence, we have already hosted 
a number of events, including the inauguration 
of our office in Kuwait City on June 10, 
combining its opening with the celebration of 
Portugal’s National Day. 

kuWAiT

António Azevedo 
President

Portuguese Business 
councils are forging 
bonds in the region that 
help to foster successSTrONgEr TOgEThEr

The Portuguese Business Council (PBC) in 
Dubai provides a platform for Portuguese 
companies and individuals already established 
in the UAE to grow their business, identify 
opportunities and improve their trade in the 
region.
It was incorporated in 2016 under the 
umbrella of the Dubai Chamber of Commerce 
and Industry, and is part of the Network of 
Portuguese Chambers of Commerce.
The PBC has supported Portuguese 
companies and individuals for the last five 
years, providing full support and the assistance 

required in the initial strategic steps. 
The PBC also builds bridges between UAE 
and Portuguese companies by organising trade 
missions to the UAE and providing networking 
opportunities around the country.
As its core objective, the PBC strives to 
promote Portugal and Portuguese products and 
services as an international brand of excellence. 
It lobbies local governmental institutions and 
key partners to make innovative Portuguese 
companies truly shine in a country teeming 
with opportunities – and with an ever-increasing 
demand for quality services and goods. 

duBAi

PORTUGAL BUSINESS COUNCIL IN SHARJAH

PBCS

The PBC was launched in Sharjah in January 
2021. The ambition of the organisation is to 
help businesses grow by assisting with B2B 
and B2C contacts and meetings. Primarily, the 
Sharjah Chamber of Commerce and Industry 
wants to support Portuguese businesses with 
trade missions within the UAE.
The PBC promotes the activities of Portuguese 
businesses through networking and events, 
promoted closely with entities such as AICEP 
and associations from Portugal. Areas that 
have enjoyed the benefits of cooperation 
so far include furniture, wood, design and 

architecture. We hope to expand this success 
into more sectors.
Future projects include supporting people with 
opportunities at Expo 2020 and increasing 
membership numbers at the organisation, so 
more mutual opportunities can be shared.
Sharjah offers many benefits, thanks to its 
geographical location close to Asia, Africa and 
Europe, and with the benefit of three ports 
and one international airport. It is well-placed 
to help Portuguese businesses thrive.

ShArJAh

Lurdes Eusebio
Chairwoman

The PBC is an organisation that was created 
in 2016 with the aim of advancing bilateral 
relations between Portugal and Qatar. It 
concentrates mainly in the economic and 
cultural fields and offers support and help to 
agents of both countries.
The PBC believes in the importance of 
increasing the share of Portuguese products 
and services in the local market, as well as 
the promotion of the activities of Portuguese 
companies.
We provide an informal networking platform 
through which companies can develop their 

businesses. We also promote their participation 
in various local and international trade fairs and 
forums organised in Qatar.
Moreover, we try to help and support the 
Portuguese community in Qatar, to be active 
and present in several events. This support 
extends to the Portuguese Embassy, which has 
been part of our recent story.
All Portuguese or foreign citizens, residents or 
non-residents in Qatar, or companies, can be 
part of our association.

QATAr

Nuno Conde
Chairman



30 

Welcome to a hotel 
that showcases the 
best of what Portugal 
has to offer

A
lANdmArk 

dESTiNATiON 

he Yeatman represents a 
pinnacle in the art of hospitality. 
With its breathtaking views over 
the River Douro and the historic 
city of Porto, this award-winning 
hotel delivers an experience 

you’ll treasure for years to come.

In its carefully considered public spaces, 
authentic and original details create a sense 
of place, with sophisticated use of art and 
themed corridors that highlight the history 
of the hotel’s location. 

Spacious and elegant guest rooms and 
suites open on to private balconies or 
terraces with views of stunning cityscapes. 
Decoration details are individual to each 
accommodation, subtly themed with 
paintings and artifacts.  

The Yeatman is set in extensive grounds to 
stroll through and has indoor and outdoor 
pools, both with panoramic views. There is a 
well-equipped gym, while the hotel also has 
the first Caudalie Spa in the country.

In keeping with the hotel’s philosophy 
of showcasing the best of what Portugal 
has to offer, in its restaurants diners will 
be tempted by traditional dishes that are 
prepared with contemporary flair and 
innovative techniques.

Executive Chef Ricardo Costa is 
responsible for all gastronomy, including the 
Gastronomic Restaurant. Its menu makes 
the most of the wealth of fresh produce the 

country is known for, especially fish. 
Tasting menus are updated regularly with a 
focus on contrasting and complementary 
flavours and textures.

The restaurant’s exquisite attention to detail, 
paired with discreet service in a welcoming 
and refined environment, has earned it two 
coveted Michelin stars. 

On the eighth floor of the hotel is the 
Orangerie Restaurant. Its dining space 
extends into a winter garden, which 
maximises the wonderful views of the city 
guests can take in as they choose between 
dishes such as lobster, sea bass and venison.
An extensive terrace provides outdoor 
dining in summer.

Anyone looking to celebrate a special 
occasion – or to surprise a special someone 
– won’t be disappointed. 
The Yeatman offers private dining options, 
including a romantic meal on a guest’s 
private balcony or terrace. Atmospheric 
private dining rooms provide an intimate 
and memorable setting for larger groups. 

For a more informal option, Dick’s Bar and 
Bistro serves sandwiches and light dishes. 
Snacks and healthy bites are also served on 
the pool terrace, where views of the city 
tempt you to explore its winding cobbled 
streets and ancient merchants’ houses.

The Yeatman hotel truly is a feast for the 
senses – and a modern classic that you’ll 
long to return to.

T
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A trip is made of experiences. That's why at SANA we value comfort and well-being above all, 
providing an experience of luxury and sophistication that will go beyond your expectations.

We are waiting for you in Portugal. Discover everything we have to offer you.

sanahotels.com

B E YO N D  YO U R  E X P E C TAT I O N S

   luxury
     experience

The portuguese
SANA.

C

M

Y

CM

MY

CY

CMY

K

AF_Press_175x250.pdf   1   08/10/2021   19:10

magine you are a visitor checking 
out Lisbon with friends on a 
mid-summer evening. One 
person in the group tells you, 
“Tens um sorriso lindo,” and you 
have no idea what it means.

You should have studied Portuguese.

The sentence means, “You have a beautiful 
smile,” and indicates that he or she is flirting 
with you, and you probably won’t want to 
miss that.

There is a way you won’t overlook the 
compliment again. A number of learning 
portals for the Portuguese language have 
been launched to make it easier for people 
to start to speak Portuguese, or Falando 
Português.

For example, the Camões - Instituto da 

Cooperação e da Língua, an initiative by 
Portugal’s Ministry of Foreign Affairs, offers 
online courses for solo learners. Students 
can learn at their own pace, but also take 
part in tutored lectures in groups – one of 
many easy-going ways to learn the language.

Those wanting to stay longer in Portugal, 
as well as investors and business people 
in a professional surrounding, would also 
have an advantage by mastering the local 
language. Even though English is widely 
spoken in the country, it is always beneficial 
and a sign of respect and credibility to be 
fluent in the local tongue.

Speaking Portuguese is not only useful for 
Portugal, but for a number of countries all 
over the world. Portuguese is a language 
spoken by more than 260 million people; 
apart from on home soil it is also spoken in 
Africa, Latin America and East Asia. It is the 

sixth most spoken language in the world 
as a native tongue, after Mandarin, Spanish, 
English, Hindi and Bengali.

While Portuguese is a Latin language, 
its sound seems to be closer to the 
Slavic tongue due to a prevalent use 
of ‘sh’ and various nasal vowels and 
diphthongs. However, in terms of structure 
and vocabulary, those who have an 
understanding of Spanish, Italian and French 
will not find it difficult to learn, and those 
from a German language background will 
also adapt quickly.

i

learning a new language can be a challenge, but the results are always promising 
and the investment in time and effort certainly pays off. this, of course, applies 
to Portuguese, one of the languages most spoken in the world.

lEArNiNg pOrTuguESE OpENS
AvENuES iN lifE ANd BuSiNESS




